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Promoting Dual VET

Why it matters

At the early stages of dual VET implementation, the model was not yet embedded in
the education system and was largely unfamiliar to the broader public. Awareness-
I _ raising and promotion were therefore critical to build understanding, trust, and

~ acceptance among key stakeholders.

Targeted campaigns helped explain the value of dual VET to young people and their
families, while encouraging uptake by VET schools and companies providing practical
training and future employment. Building shared understanding among these actors

What E4E was working on

was essential for scaling the model from pilot initiatives to a systemic approach.

E4E focused on improving the public perception of vocational education and strengthening
iInformed engagement between youth, companies, and institutions. In practice, E4E supported:

The design and implementation of a nationwide promotional campaign (“Snajdi se so
struéno”), using digital media, video content, and traditional channels to raise the visibility,

attractiveness, and social value of vocational education and occupations

iInvolving 450 firms

curricula with labour-market demand

Key Insights

Strategic communication, when
combined with credible labour- market

data, can significantly improve the
public image of VET and Increase
private-sector willingness to engage in
training cooperation.

Sustainability beyond the project

E4E helped shift communication on VET
from  one-off campaigns toward a
continuous, evidence-informed process.
This creates a basis for future outreach
efforts to be repeated, adapted, and
institutionalized by public actors and sector
partners beyond the project duration.

Implemented by:
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Analytical work to map vocational profiles, assess their relevance to company needs, and
gauge private-sector readiness to engage in VET, including a large-scale company survey

Facilitation of structured social dialogue among companies, chambers of commerce, VET
schools, and local governments to inform enroliment policies, open new classes, and align

Promotion efforts are most effective
when they are directly linked to concrete

opportunities, such as company
partnerships, updated curricula, and
clear pathways to employment.

Explore Further

Case Study- Multimedia Campaign



https://e4e.mk/wp-content/uploads/2026/06/case-study.pdf

